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A new reading list system

eReadings at UniSA are now provided using eReserve. Below is a quick
guide for students

1. Students will see that eReadings are now embedded in course sites. These eReadings can be accessed
directly from the course page.

1.2 The PR practitioner as content creator [ <prev [l mexts |

In this topic we will look at:
+ How thegries of persuasion and message strategy can help guide our writing
« Common texts wiitten by the PR practitioner
= The role of public relatlons practitioners as content creatars and storytellers
Read

Chapter 5 of Mahoney (2073} on Developing and Writing Messages, when reading this chapter consider the impartance of

matching messages to target publics the suitability of using different message delivery strategies. also read the following

article, ‘Everything is PR* by Yakob (2017) and consider whether you agree with Yakob's assertion that “everything is PR, and
the implications this has for the public relations practitioner,
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Mahoney, JS 2013, ‘Developing and writing messages’, in Pudiic relations witing in Australis, Second edition, Crolord Uiniversity Press. South Meiboume, Vic. e Rese rve rea d i n gs
op. 5457

SBN: 9780195588293

embedded in course site
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Yacob, F 2017, ‘Everything is PR’ Mumbreia

2. To access the content of a reading, use the icon to the right of the reading. If this icon is a globe, it will
link you to another site:

")

If the icon is a down arrow, it will prompt you to download a file containing the reading:

®

3. To view the whole reading list for the course, access it from the resources menu:
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UO Content Creation for Media Assessment Resources Connect

research techniques.
. Course Outline

EERES eReadings

Smith, RD 2017, ‘The writing process’, in Becoming a public relations wri

2.3 Analysing your
organisation for the
Project Assessment

1 Activity 2.3 Research your

project emerging and established media, Fifth edition, Routledge, New York, pp.| ePortfolio
ISBN: 8781317302971
Review Library Subject Guides
Week 3: Websites Also, please read chapter 4 of Mahoney's (2013) Public r Copyright Management

‘Public relations goals and objectives' is useful for analyd

Week 4; Soci i . e o —
eek 4: Social media well as identifying the objectives of your organisation’s online presence.

connections

Week 5: Social media -
management nEE ES Q

Mahoney, JS 2013, ‘Public relations, goals and objectives’, in Public relations writing in
Week 6: Understanding the Australia, Second edition, Oxford University Press, South Melbourne, Vic., pp. 44-53.

media ISBN: 9780185588293 r
[ 9]



4. The eReading list may be sorted into folders by weeks or topics. Accessing the whole list
from the Resources tab in this way will be beneficial for preparation for your assessments.

Uni i f
oy ot | comMM 2082: UD Content Creation for Media

Readings: 2019 Study Period 1 = [ElChooselist = @ Export~ | 3 Refresh | @ Back fo course
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(Smith 2017) g ... and what it means to you
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(Haden 2014) 38 incorrectly used words that will make you sound dumb af work
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(Mahoney 2013) Developing and writing messages
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{Yacob 2017) Everything is PR
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{Tagg 2015) How the web has changed how we read?
" e @
{Smith 2017) The writing process
@ visu

{Mahoney 2013)

ublic relations, goals and objectives

5. Click on the Export menu to export the list to use in your own reference lists:
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Readings: 2019 Study Period 1 = Chooselist | @ Exportv = < Refresh | € Back to course

Exportto RIS

Export to plain text

T Week 1
[ ]} required | notes. @ vizu
(Smith 2017) Writing ... and what it means to you

[ ]} required | notes. @ vizu

Export to RIS if you wish to import the list to a bibliographic software tool such as EndNote or Refworks.
Export the list to plain text if you wish to add the list to your own document.

Please note, students need to check the record for accuracy, that the style is correct for each assessment (per
the course outline), and contains all required citation data. This data is sourced from a number of different
third-party places so may not always be complete or accurate.

Exported reading lists only contain the citation data and not any notes attached to the reading or the actual
reading.

6. If you have any questions about eReserve please contact your OCF via the course email or course
forum.
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